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WE ARE 
HOTEL 
RESEARCHERS

Do you have a style? Do you even want to 
have a style?
Anastasia Su: I have an ideology, a philosophy 
that flows into my design. The conflict between 
geometric principles and forms developed from 
the collaboration with architecture. 
Martin Lesjak: I am defiant of style. Each assig-
nment has its resolution. It was important for us, 
though, to see the connections between archi-
tecture and product design, furniture, lighting, 
fashion, accessories... that’s why we were so 
preoccupied with geometry at the beginning. But 
it doesn’t necessarily have to stay that way.
Su: Interdisciplinary collaboration really broade-
ned our spectrums. It led to different vantage 
points. You put materials in a different context. 
Exceptional ideas develop – that’s how innovati-
on comes about.
Each person brings their own studio with them 
into the project; that’s how things flow together. 
That’s also how we learned so much about ma-
nufacturing processes. It’s like a giant playg-
round. That’s why it’s also important for us to 
carry on that energy, so that the user can receive it.

Lesjak: Through cooperation you get different 
technological influences. Artistic achievement 
and pragmatic realisation converge here.

At what point do you start to deal with the 
users?
Su: When were developing the outdoor furniture 
for Viteo, we sat on our terrace and wondered, 
what’s missing here? We didn’t do any market 
research in the traditional sense, we just asked 
ourselves as users. And we realised that it would 
be nice to be able to sit on the ground and still 
have a sturdy backrest. That’s how the Low se-
ries came into being.
Lesjak: Architects are the biggest customers of 
design. In that sense, we are always close to the 
customer, because we are the customers. It’s ne-
ver just an end in itself; projects are in context, 
usually in connection with architectural assign-
ments.

What do you still absolutely want to design?
Lesjak: The challenges are variety, crossing 
boundaries, passion. Creativity knows no 
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bounds, has no etiquette. “A little bit of ever-
ything”; that sounds almost like a bad word, but 
the creative process should be interdisciplinary, 
although of course specialists are always a part 
of the picture.
Su: You often meet someone interesting who co-
mes from a completely different field, maybe a 
glasses designer or an artisan. Then you have an 
exchange. And when you haven’t lost your curio-
sity, then something like a sacred moment can 
occur. A product is always the result of a journey.
Lesjak: It’s not only creativity and ability that 
count. Social competence, the ability to make so-
mething together is just as important.

Let’s talk about hotels. How do you know 
that you’re in the right hotel?
Lesjak: We are sort of like ‘hotel researchers’. On 
our travels, the choice of hotel is one of the most 
important questions. As a rule, we almost never 
go into the same hotel, even if we’re in a city for 
the tenth time. I also don’t stay in a hotel if it 
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doesn’t feel right; that has happened to me often. 
If a hotel has no soul... authenticity is so import-
ant. Bad design is, of course, verboten, but it also 
doesn’t have to be hyper-modern. There are also 
good examples of natural growth.
Su: A hotel can reflect the trends in a city. In a 
hotel I must be able to feel the flow of a city; 
what’s going on in their art and music scenes. I 
often notice the details. They don’t have to be 
perfect, but the creative energy behind it must be 
palpable, with a certain meaning. They must 
exhibit the ‘spirit’ of a city. Is the design just ‘pos-
ted’, like a social media message (laughs) or is 
there energy behind it... that’s the question.
Lesjak: We planned two hotels that were never 
built because of the economic crisis of 
2008/2009. We have done office, retail and resi-
dential, but hotels are still lacking; I would still like 
to do that because in hotels, architecture and 
product design are so inherently connected.
Su: Light is really important for me. How does it 
look during the day, how does it look at night. Our 
product ‘Wood Light’, which during the day is an 
object whose function can only be realised in the 
dark, really reflects that.

You have done a lot in the area of corporate 
architecture. There you can’t really capture 
the soul of a city or a place.
Lesjak: Corporate architecture has to be consis-
tent with the company, that’s true. But Microsoft 
Vienna still looks completely different from Micro-
soft Amsterdam. It can happen that you convey 
corporateness but still retain the context of its 
particular location. We don’t rely on a briefing; in-
stead we often offer a workshop in order to work 
out the needs of the company. A room specifica-
tion does not illustrate everything.

But hotels- especially when they aren’t hotel 
chains- offer even more variety. Heterogeneity is 
possible in hospitality design. Lots of buildings 
have charisma, even when there is no apparent 
master plan behind it and it simply developed 
over time. When you build a hotel, you might even 
have to generate the factor of time. What a hotel 
also has to offer is the ability to discover newness, 
maybe while sitting in the tea lounge on a low 
stool. But design cannot compromise the soul of 
a hotel. ‘people’ and ‘place’ belong together; also 
in a new building. You should know the operator 
and his concept in advance and take it into con-
sideration.


